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Q.1 Attempt all questions | |
a) Define Marketing Strategy and state its role in business.
b) List the steps in the Marketing Strategy Process.

¢) What is Customer Value? State its components.

d) Name any four elements of Marketing Mix (4Ps).

e) Match the following: - ,
A : B
1. Proactive Strategy a. Respond after competitors
2. Reactive Strategy b. Anticipate customer needs
3. Customer Loyalty c. Long-term commitment
4. Satisfaction " " d. Meeting expectations
Q.2] Attempt Any Two (10 Marks)

a) Compare Strategic Marketing and Tactical Marketing.
b) Differentiate between.Customer Value, Satisfaction, and Loyalty.

c) Summarize the Environmental Analysis in Marketing Strategy.

Q.3] Long Answer  (Attempt Any One) o (10 Marks)
a) Explain the Marketing Strategy Process with suitable examples.

b) Describe the 4 C’s of i’ricing (Customer, Cost, Competition, Constraints) and their
strategic importance,




Q.4] Long Answer (Attempt Any One) ( 10 Marks)

a) A retail company is facing declining sales due to increased competition. Analyse
the situation and suggest suitable marketing strategies based on customer value and

targeting.
b) Analyse how a company can use Product Life Cy¢le (PLC)- based marketing

strategies to maintain competitiveness in the market. -
Q.5] Long Answer (Attempt Any One) ’ ( 10 Marks)

a) Design a Marketing Strategy Plan for FMCG company, mcludmg target market,
value proposition, and marketing mix.
b) Imagine you are a marketing manager. Develop a pricing strategy for a new

product considering recent trends such as Al, dynamic pricing, and sustainability.



